
WHAT IS OUR
CONTENT

MARKETING
STRATEGY??



GOALS



◉ Thought Leadership
◉ Expertise in the Space
◉ Lead Generation
◉ Culture/Recruiting
◉ Company Pillars/News

GOALS



CHANNELS



◉ Kargo.com
◉ Blog
◉ Landing pages/microsites
◉ Social Media (Twitter/LinkedIn)
◉ PR 

CHANNELS



FREQUENCY
+

IMPACT



FREQUENCY + IMPACT



CONTENT
FORMATS



◉ Posts
◉ Quotes
◉ Photos
◉ Video
◉ Infographics
◉ GIFs
◉ Interviews

CHANNELS



FRANCHISES



◉ “Kargo Kollege”
◉ Why I Work At Kargo
◉ From The Desk Of Harry
◉ Brand As Art

FRANCHISES



EXAMPLES



◉ ibmblr.tumblr.com
◉ americanexpress.tumblr.com
◉ teehanlax.com
◉ kargo.com
◉ newscred.com

EXAMPLES



METRICS



◉ Page visits
◉ Form submissions (eventually)
◉ “Current” subscribers
◉ Social uplift (followers, reach, 

engagement)

METRICS



RESOURCES



◉ Social ad budget
◉ Mailchimp
◉ Audience personas

RESOURCES




